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FOREWORD

The Assessing the Impact of Microenterprises (AIMS) Project seeksto gain a better understanding
of the processes by which microenterprise programs strengthen businesses and improve the welfare of
microentrepreneurs and their households. In addition, it focuses on srengthening the ability of the U. S.
Agency for International Development (USAID) and its partners to measure the results of their
microenterprise programs. The project's core agendaincludes desk studies, focused field research, three
mgor impact assessments, and the development and testing of tools for use by private voluntary
organizations and non-governmental organizationsto track the impacts of their microenterprise programs.
Further information about this USAID-funded project and its publicationsisavailable onthe AIMS home
page (http:\\www.mip.org).

This paper isone in a series of studies that addresses specific substantive and methodological
isues. The studiesareintended to inform the design and implementation of the focused field research, the
three core impact assessments and the tools. Each core impact assessment will focus on a specific
microenterprise program. Information will be obtained from program participants and acomparable group
of non-participants in two main rounds of data collection, with atwo year interva between the rounds.
Complementary information will be gathered in quditative interviews and from secondary sources. While
this paper furthers the agenda of the AIMS Project, it is dso intended to be of interest to others seeking
to understand and document the impacts of microenterprise programs.

Carolyn Barnes
AIMS Project Director



EXECUTIVE SUMMARY

Despite the increasing attention being paid to microenterprise development, particularly
microfinance services, remarkable few assessments have been made of the actud impact of microenterprise
savices. Thisis due, in part, to the inherent difficulties of conceptudizing and messuring impact. Thereis
little consensus on whether or how to measure such basic quantitative indicators as income, expenditure,
or assets and even less on whether or how to measure such qualitetive indicators as control, bargaining
power, and saf-esteem. Another problemisthat of fungibility: thet is, whether the microenterprise service,
most commonly credit, isused for apurpose other than the stated or targeted purpose. A related problem,
which arises because the microenterprise service may be used for any purpose, isthat the impact may not
occur whereit is expected and may occur whereiit is least expected.

In messuring the impacts of microenterprise sarvices, it is common to focus on the impact on the
client'shousehold or ontheclient'senterprise. However, even when the household asawhole experiences
improvements in economic or socid welfare, the individua client may not. Or, even when the client's
enterprise does not show impact, the client may experience an improvement in his or her economic and
socid welfare. In order to capture the range of potentidly significant impacts, the focus should be
broadened to include an assessment of impact at the individua level as wdll as at the enterprise and
household levels.

One solution to these problemsis to assume that the microenterprise service may be used for any
consumption or production purpose within the household; to conceptualize the household as an economic
portfolio with multiple resources and activities which are carried out both jointly and individualy; and to
measure impact a different levels within the household. Thisisthe solution adopted by the Assessing the
Impact of Microenterprise Services (AIMS) Project, one of the projects under USAID's Microenterprise
Initiatives. The goa of AIMS is to address these problems and to design a practica, yet conceptualy
grounded, approach to measuring theimpacts of microenterprise services on clients, their enterprises, and
their households.

This discusson paper addresses conceptua and methodologica issues regarding impact at the
levd of the individua client: particularly, the impact on individua women. After an introductory section
which describes the research problem and the AIMS research project, the second section of this paper
summarizes and consolidates three exigting andytic frameworks, which have been developed to measure
change in the lives of low-income women in South Asa, into a sngle comprehensve framework for
conceptudizing impact at the individud level.  Section 111 recommends a set of testable hypotheses
regarding impact a theindividud level and asat of variables, including participation and mediating varigbles
aswdll asimpact variables, to test these hypotheses. A full set of empirical impact variables and messures
for each of the conceptua impact variablesin the hypothesesis presented in Appendix I1. Thefina section
recommends a mixed methodol ogica approach, combining quantitative survey and quditative case study
methods, to measuring these variables. A survey questionnaire for measuring individud variables and
guiddinesfor conducting individua case studies are presented in Appendices 11 and 1V, respectively.



The consolidated framework detalls four broad pathways through which individuds experience
change, asfollows. Thefirg isthe material pathway through which changesin accessto or control over
materid resources, inleve of income, in satisfaction of basic needs, or in earning capacity are experienced.
The second is the cognitive pathway through which changesin leve of knowledge, skills, or avareness
of the wider environment are experienced. The third is the per ceptual pathway through which changes
in self-esteem, self-confidence, and vison of the future as well as changes in recognition and respect by
others are experienced. And the fourth is the relational pathway through which changes in decison-
meaking roles, bargaining power, participation in non-family groups, dependence on others, and mobility
are experienced. In Appendix I, as noted above, afull set of empirica variables and measures for each
of these conceptua variablesis presented.

To more fully understand the processes of change, the guide also detalls key participation and
mediaing variables. The participation variables are designed to measure the different level s of contact that
aclient might have with the different services offered by amicroenterprise program. Of therigorousimpact
sudiesthat exist, only ahandful categorize clientsand look for differentid impact by frequency or intensity
of program participation. The mediating variables are thought to affect the direction and strength of the
relationship between participation in microenterprise servicesand impacts at theindividud level. Inaddition
to the demographic profile of the client, the dependency ratio of the household, and the economic portfolio
mix of the household, this guide suggests that socid norms regarding the gender division of labor, gender
norms of behavior, and gender dlocation of resources are key mediating variables: particularly for programs
which target low-income women in traditiond societies.

The paper recommendsamix of quantitative survey and qualitative case-study methodsto test the
hypotheses of impact a the individud level. Whereas a quantitative survey can measure broad patterns
and correlates of change, case studies can illuminate the impact process; test counter-factua or riva
explanations, and investigate complex or unexplained phenomena. Moreover, case studies which (as
recommended here) include life or work histories are thought to have particular sdlience for understanding
impect at theindividud leve.



A GUIDE FOR ASSESSING THE IMPACT OF MICROENTERPRISE
SERVICES AT THE INDIVIDUAL LEVEL

l. INTRODUCTION!?
A. Background

I nthe devel oping world, microenterprises employ asignificant share of theworkforce, particularly
of the femae workforce, and generate asignificant share of household income, particularly in low-income
households. Reflecting the size of the microenterprise sector but aso a range of perspectives on its
sgnificance, microenterprise development is regarded as crucid to the achievement of such varied
development objectives as poverty dleviation, employment generation, individua empowerment, and
economic development. In particular, financiad services to microenterprises have received increasing
attention and achieved significant success since the early 1980s.  Yet remarkably few rigorous and
sysematic studies have been undertaken to determine what the impact of microenterprise services,
induding financid services, has actudly been.?

The fact that there are surprisngly few impact studies of microenterprise projectsis due, in part,
to the inherent difficulties of concegptudizing and measuring impact. Thereislittle consensus on whether or
how to measure such basic quantitative indicators as income, expenditure, or assets and even less on
whether or how to measure such qualitative indicators as control, bargaining power, and self-esteem.
Another problem isthat of fungibility: thet is, whether the microenterprise service, most commonly credit,
is used for a purpose other than the stated or targeted purpose. A related problem, which arises because
the microenterprise service may be used for any purpose, is that the impact may not occur where it is
expected and may occur where it isleast expected.

One solution to these problems is to assume that the microenterprise service may be used for any
consumption or production purpose within the household; to conceptualize the household as an economic
portfolio with multiple resources and activities being carried out both jointly and individualy; and to measure
impact at different levels within the household. Thisis the solution adopted by the Assessing the Impact
of Microenterprise Services (AIMS) Project, one of the projects under USAID's Microenterprise
Initigtives.

This discussion paper addresses conceptua and methodological issues regarding impact at the
individud leve: particularly the impact on individua women. The following section summarizes and
consolidates three exiging andytica frameworksinto asngle comprehensiveframework for conceptuaizing
impect a theindividud level. Section |11 recommendsaset of testable hypotheses regarding impact at the

The author wishes to acknowledge the constructive comments of Monique Cohen (USAID) and Carolyn
Barnes (MSl) on an earlier draft of this paper.

2 For areview of existing impact studies, refer to Sebstad and Chen 1996.
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individud level and a st of empiricd variables, including participation and mediating variables aswell as
impact variables, to test these hypotheses. A full set of empirica impact variables and measures for each
of the conceptud impact variables in the hypotheses is presented in Appendix 1. The find Section
recommends a mixed methodologica gpproach combining quantitative survey and qualitative case-study
methods to measuring these variables. A survey questionnaire for measuring individua variables and
guidelines for conducting individua case studies are presented in Appendices 11 and 1V, respectively.

B. AIMSProject

The god of AIMS isto gain a better understanding of the processes by which microenterprise
services strengthen businesses and improve the welfare of microentrepreneurs and their households, and
to strengthen the ability of USAID and its partners to assess the results of their microenterprise programs.
To achievethisgod, AIMSseeks to design apracticd, yet conceptually grounded, gpproach to measuring
the impacts of microenterprise services on clients, their enterprises, and their households. Having
devel oped a comprehensive research plan, including a model of the household as an economic portfalio,
the AIMS Project has recently undertaken longitudina impact assessments of three microenterprise
programs. Accion Communtaria in Peru, Zambuko Trust in Zimbabwe, and the banking program of the
Sdf-Employed Women's Association (SEWA) in India These core impact assessments will be
longitudind with two rounds of data collection. Methodologicaly, these assessments will consast of two
common core modules (a survey questionnaire of clients plus non-clients and case studies of sdlected
clients) as well as supplementary modules on particular themes or issues relevant to each particular Ste.

In preparation for the three core impact assessments, and to inform the microenterprisefield asa
whole, the AIM S team has been engaged in aset of research activities over the past eighteen months. The
topics covered by these studies emerged from apreliminary concept paper on the design of the coreimpact
assessments, which presented atentative anal ytical framework, proposed aset of research hypotheses, and
identified outstanding andytica and measurement issuesrel ated to the study of these hypotheses (Sebstad,
Neil, Barnes, and Chen 1995). To date AIMS has carried out eight technica and literature review desk
sudies and three fidld sudies.  These studies have hedped to clarify andytica and measurement issues
related to the study of theimpacts of microenterprise servicesat the client, enterprise, and household levels.
A conceptud model of the household economic portfolio is presented in one of the desk studies (Chenand
Dunn 1996). This paper, based partly on one of the three field studies, seeks to address conceptua and
methodological issues regarding impact at the level of the individual dient®

3 A survey guestionnaire (see Appendix I1) for measuring impact at theindividual level was developed and pretested
during preliminary field work with the SEWA Bank in February-March 1997.
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[I. CONCEPTUAL FRAMEWORK

The purpose of this paper isto consider how best to assessthe impact of microenterprise services
a the individua level. Changes at the household or enterprise level cannot be assumed to impact dl
individuds equdly within the household. In addition, changes at the individua client level may affect the
activities, resources, and welfare of the client's household or the growth and stability of the client's
enterprises.

Because alarge percentage of microenterprise clientsworldwide are women, and because women
have limited opportunitiesand statuswithin many cultures, theimpacts of microenterprise servicesonfemae
clients are of particular interest. Participation in microenterprise programs cannot be assumed to
necessarily improve women'swefare or empowerment. Therefore, assessing theimpact of microenterprise
services on femde dients can generate significant ingght regarding impact a the individud level more
generdly.

Given the interest in impact on femde dlients, and the indghts that can be gained by assessng
impact on fema e dients, thispaper buildson earlier impact sudiesof three microenterprise programswhich
are known to have effectively targeted large numbers of femde clients. the Grameen Bank and the
Bangladesh Rurd Advancement Committee (BRAC) in Bangladesh; and the Sdf-Employed Women's
Association (SEWA) in India

A. Three Relevant Frameworks

To conceptudizetheimpact of microenterprise servicesat theindividua level, this paper drawson
recent field work in India, carried out as part of the AIMS project, as well as existing conceptual
frameworks. two used in assessing the impact of microenterprise services on low-income women (those
developed by Schuler and Hashemi and by Chen and Mamud) and one used in developing a
comprehensive program for low-income working women (that used by the Sdf-Employed Women's
Association).

Assessing Changein Women's Lives: A Research Framework

In 1992, the Bangladesh Rurd Advancement Committee (BRAC) extended itsrurd development
activities to an area of rural Bangladesh, Matlab thana, where the Internationa Center for Diarrhoed
Disease Research, Bangladesh (ICDDR,B) has been involved in demographic surveillance and hedlth
interventions since the early 1960s. Given the availability of comprehensve ICDDR,B basdine data on
the population of Matlab thana, BRAC and ICDDR,B initiated ajoint research project to study theimpact
of BRAC's socio-economic interventions on the rurd poor, especialy women and children.

In 1993, Marty Chen and Simeen Mahmud were asked by BRAC and ICDDR,B to develop a
conceptual framework and aresearch plan for monitoring theimpact of BRAC'sinterventions on women's
lives. Based on thelr research on, and work with, low-income women in Bangladesh and India, Chen and
Mahmud postul ate thet there are four pathways through which women experience change, asfollows.



1.1 material = changein accessto and control over materid resources, inlevel of income, andin
satisfaction of basic needs;

1.2 cognitive = changein leve of knowledge, skills, and avareness of wider environment;

1.3 perceptual = changein individud's perception of own individudity, interests, and vaue; and
in the perceptions by others of individud's contributions and worth; and

1.4 relational = change in contractud agreements, in bargaining power, and in ability to resst
exploitation.

Reflecting the order in which they list them, Chen and Mahmud postulate a likely sequence of change
through these pathways. Initidly, if they receive training as well as financid services, femde dients
experience increased access to materia resources and increased knowledge aswell asawareness of their
environment. Gradudly, their perceptions of their own individudity, interests, and vaue - in effect, their
self-esteem - rises as wdll as, hopefully, the perception by others of their contributions and worth so that,
eventudly, they beginto bargain effectivey for moreequa or lessexploitative rdationshipswithin, firgt, their
family and community and, then, their wider environmern.

In their paper which detailstheir hypothes zed sequence of change through these pathways, Chen
and Mahmud aso discuss a common objective of many microenterprise programs for women: namely,
increased ability of theindividua woman to copewith future eventudities or, more specificaly, an improved
fal-back pogtion in event of abreakdown in the cooperation or composition of the household (Chen and
Mahmud 1995). The key determinants (and, thereby, indicators) of a woman's fall-back position, argue
Chen and Mahmud, are her:

la.1 asset base;

1a.2 economic independence and entrepreneurship; and

1a.3 mohility.
A woman'sbargaining power isclosaly linked to her fal-back pogtion: the stronger her fal-back position,
the stronger her bargaining power is likely to be. By implication, Chen and Mahmud assert, control over
assets, economic independence, entrepreneurship, and mobility arekey determinants (asswdl asindicators)

of awoman's bargaining power.

Empowerment of Women: A Research Program

In 1990, the research and training wing of John Snow Internationd (JSl), aprivate consulting firm,
initiated a research program entitled "Empowerment of WWomen™ designed to conduct empirical research
in conjunction with microenterprise credit programs thought to be transforming women's status. The
purpose of this research program was to better understand and document the process of women's
empowerment, and to investigate the relationship between women's empowerment and changing
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reproductive norms. Comparative studies were undertaken in Bangladesh (with Grameen Bank and the
Bangladesh Rurd Advancement Committee), India(with SEWA), and Bolivia (with PRODEM/Bancosol).

After interviewing the gaff and participants of various programs and reviewing relevant literature,
the principa investigators (Sdney Schuler and Syed Hashemi) identified x generd areas or domainsin
which subordination of women istraditiondly played out, and in which empowerment of womenisbeieved
to be taking place:

2.1 sense of sdf and vison of afuture;

2.2 mohility and vighility;

2.3 economic security;

2.4 gatus and decisgon-making within the household;

2.5 ahility to interact effectively in the public sphere; and

2.6 participation in non-family groups.

According to Schuler and Hashemi, the order in which they have listed these domains "suggests a process
of empowerment that begins a the level of awoman'sindividua consciousness and becomes externaized
through greater physical mobility, remunerated labor, a stronger role in the household and, eventualy,
meaningful participation in the larger community” (Schuler and Hashemi 1993:3).

SEWA's"Ten Points': A Strategic Framework

The Sdf-Employed Women's Association (SEWA), atrade union of low-income working women,
has organized over 250,000 urban and rura women in Gujarat state in India. Sinceitsfounding in 1972,
SEWA has expanded not only its membership but aso its programming to include the following services
and activities: savingsand loans, insurance, hedth-care, child-care, housing, training, marketing, cooperative
development, trade union organizing, and policy advocacy. To provide financid servicesto its members,
SEWA egtablished thefirst women'sbank in India- caled the SEWA Bank - in 1974. The SEWA Bank
isone of three programs being assessed under the AIM S project.

The drategic objectives of SEWA - what it refersto asits Ten Points - are to help its members
reglize or achieve:

3.1 increased employment opportunities;
3.2 increased income and income security;

3.3 improved nutrition;



3.4 increased access to hedlth services,

3.5 access to child-care;

3.6 improved housing plus water and sanitation facilities,

3.7 increased household assets,

3.8 strong women's organizations,

3.9 strong women leaders, and

3.10 increased sf-rediance (both individua and collective).
More recently, SEWA has adding the following two points or objectives:

3.11 increased access to education, especidly for children; and

3.12 improved source of energy.
B. Consolidated Framework

Betweenthem, these three frameworks cover most of the areas or domainsin which change at the
individud leve (particularly for women) isbeing promoted by or hasresulted from microenterprise services.
Of course, there is sgnificant overlap between these three frameworks as well. Indeed, the three
frameworks not only overlap but are quite complementary: while the Chen-Mahmud framework offers
broad pathways of change, the Schuler-Hashemi framework offers distinct domains of change, and the

SEWA framework offers concrete indicators of change. What follows is a consolidated framework of
hypotheses which incorporates al components of the three separate frameworks:

CONSOLIDATED FRAMEWORK OF HYPOTHESES

l. MATERIAL CHANGE

Participation in microenter prise services leadsto:

A. Income: increased income and income security;
B. Resour ces: increased access to, control over, and owner ship of assetsand
income;

C. Basic Needs. increased or improved health care, child care, nutrition,
education plus housing, water supply, sanitation, and energy source; and




D. Earning Capacity: increased employment opportunities plus ability to take
advantage of these opportunities.

COGNITIVE CHANGE

Participation in microenterprise servicesleadsto:
A. Knowledge: increased knowledge;

B. SKkills: improved sKills; and

C. Awar eness: increased awar eness of wider environment.

PERCEPTUAL CHANGE

Participation in microenter prise services leadsto:

A. Self-Esteem: enhanced per ception of own individuality, interest, and value;
B. Self-Confidence: enhanced per ception of own ability and capacities:

C. Vision of Future: increased ability to think ahead and plan for the future;
and

D. Visbility and Respect: increased recognition and respect for individual's
value and contribution.

RELATIONAL CHANGE
Participation in microenter prise services leadsto:

A. Decision-M aking: increased role in decison-making within the household
and community;
Bargaining power : increased bargaining power;

C. Participation: increased participation in non-family groups, in local
ingtitutions, in local gover nment, in political process; and

D. Self-Reliance: reduced dependence on inter mediation by other sfor access
toresour ces, markets, publicingtitutionsplusincr eased mobility and ability
to act independently.

Further, in those programs which organize their clients, participation in
microenterprise services leads to:




E. Organizational Strength: increased strength of local organizationsand local
leader ship.

It should be noted that an important mediating variable, that controls the degree to which change
can be experienced a theindividud leve, isideology: that is, the social normsand practiceswhich vary by
context but which, in each context, govern the gender divison of labor, the gender norms of behavior
(particularly female behavior), and the gender divison of property (through marriage and inheritance
systems). In traditiona societies, where socid norms are more strongly enforced than modern laws, an
important determinant of the degree to which changes at the individud levd, particularly for individua
women, can be attained and sustained isideology. Thus, measuring or assessing changesin ideology - in
socid norms and practices - is closdy related, as amediating variable, to measuring or assessing change
a theindividud levd (see Section 111. B below).



1. HYPOTHESESAND VARIABLES

A. Hypotheses

The AIMS team has posited three hypotheses on the impact of microenterprise services & the
individud level. These hypotheses, specified in terms of concrete empirically-measurable variables, are as
follows.

Individual Hypothesis# 1: Participation in microenterprise services leadsto an increasein the
client's control over and/or owner ship of resour ces (physical and financial) within thehousehold
economic portfolio.

1-a increase in control over savings, loans, and income; and
1-b: increase in ownership of property and assets.

This hypothess refers to the ability of the client to exercise greater control over the dlocation of
resources within the household economic portfolio. The term control is used here to refer to control of
resources, income, and income-generating activitieswithin the household. So defined, increasesin control
can be measured in terms of an increased role in and/or increased bargaining power in decisons regarding
the dlocation of physicd, financia, and human resources, use of microenterprise services (notably, loans,
savings, and interest); and management of enterprises or income-generaing activities. In brief, as used
here, the term control refersto de factoindividual decision-making or bargaining power within the
household.

Asused here, the term ownership refersto legaly or socidly sanctioned individud ownership of
property or assets that is, to when, under either modern law or customary law, theindividua isrecognized
to own property or assetsin their individual capacity. In some societies, customary law or socid norms
override modern law; whereas in other societies, modern law overrides cusomary law or socia norms.
Thus, the principle of ownership will need to defined in each specific context. In rura India, under
cusomary law in many Hindu communities, ownership rights amount to use rights as dl heirsto ancestrd
land are entitled to use ther individud shares but must consult their co-heirs if they wish to sl or,
otherwise, divest their shares. In brief, asused here, theterm ownership referstoindividual ownership
of property or assetsthat carriessometype of de jure sanction, either under modern or cusomary law.

I ndividual Hypothesis #2: Participation in microenterprise services leads to increased self-
esteemand self-confidenceand, in turn, increased mobility and inter actionsat the household and
community levels.

2-a: increased sense of own contributions and own abilities;

2-b: increased mobility (within public spaces and within markets);



2-C: increased participation in household decision-making; and
2-d: increased participation in activities outside the home.

Quditative and anecdota evidence frequently point to the perceptual changesthat occur asaclient
begins to recaive and use credit to make a positive contribution to the household and the community. These
include changes both in the self-perception of the client as well as changes in the perceptions that others
have of the client. Increasesin the client's self-esteem and sdlf-confidence can lead to amore active role
for the client in decison-making both with the household and within the community.

For definitiond purposes, as used here, salf-esteem refers to how one vaues onesdf and one's
contributions and how one fedsthat others value one's saf and one's contributions, and sdlf-confidence
refers to a sense of capacity or ability to do something and a sense of one's ability to manipulate the
environment.

Individual Hypothesis#3:  Participation in microenter prise services leads to a well-defined
economic vison for the future, to future-oriented activities, and to a more secure position from
which to face the future.

3-a more hopes and plans for the future;

3-b: fewer worries and fears about the future;

3-c: increase in future-oriented activities, and

3-d: increased economic independence or ability to manage on one's own.

One of the defining characteristics of an entrepreneur ishisor her ability to formulate aredigtic and
ambitious economic vison for the future and to successfully redlize that vison. Whether a business plan
for agpecific enterprise or an overarching schemefor the entire household economic portfolio, an economic
visgonof thefutureisan important first step toward economic progress. To the extent that microenterprise
programs offer a steady and reliable source of credit on reasonable terms, they permit entrepreneurs to
concentrate on how to utilize that credit to improve their enterprises and the welfare of their households.

The questionnaire presented in Appendix |11 (or some variation thereof) can be used to test the hypotheses
sated above. This set of hypotheses, and the questionnaire designed to test them, leave out a number of
the hypotheses from the consolidated framework of impact at the individud level detailed in Section 11.B.
It is recommended that these be tested in case studies that, together with a survey, would condtitute an
impact assessment. Theempirica variables, measures, and methodsfor testing the hypotheses are defined
below.
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B. Variables

Impact Variables

To test these hypotheses, measurable empirica variables for the conceptud variables in each of
the hypotheses need to be identified. Using their respective frameworks, Schuler and Hashemi aswell as
Chenand Mahmud have studied actua impact on the everyday lives of low-incomewomenin South Asa
Their methods and findings can be used to illustrate how the recommended set of hypotheses, detailed in
Section 11.B, can be trandated into measurable empirica variables. A recommended set of empirica
variables for each of the conceptud variables which draws on the methods and findings of studies by
Schuler and Hashemi and by Chen is presented in Appendix I.

Paticipation Variables

The participation variables are designed to measurethe different level s of contact that aclient might
have with the different services offered by a microenterprise program. Even if the program only offers
credit, the client who takes a single, short-term loan for a small amount would not be expected to
experience exactly the same impacts as aclient who borrows repeatedly over an extended period of time.
Many of the impacts are expected to be experienced or to intensify only with long-term borrowing.

The AIMS team has identified ten participation variables reflecting extent of contact with credit
sarvices, including both current and past loans, asfollows:

Participation Variables Reflecting Extent of Microenterprise Credit

P-1: Monetary vaue of current [oan

P-2: Date current loan received

P-3.  Length of repayment period for current [oan

P-4:  Stated purpose of current |oan

P-5. Length of time sncefirg loan

P-6. Length of time as active borrower

P-7:  Number of loans received

P-8:  Averagelength of repayment period for dl loans received

P-9:  Totd monetary vaue (principd) of dl loans received

P-10: Repayment performance
% of loans from program repaid by fina due date
Vaue of outstanding balance of current loan

11



For programsthat offer more than credit, depending on what non-credit servicesare offered (e.g. savings,
businesstraining, or more), additiona participation variableswill need to be specified. During apre-survey,
in each specific program context, a list of additiona participation variables will need to be devel oped.
During a pre-survey of SEWA Bank dlients, for whom credit is only one component of an integrated
package of services, the following participation variables were identified:

1 Membership in Locd Organization: length of and type of (generd member, leader)
2. Financid Services

loans current loan (monetary value, date received, purpose); past loans (totd monetary  value,

number of loans, date first and last received)

savings. year darted, type, total deposited, year started, totd withdrawn, totd savings
insurance policy: year Sarted, type, premium paid, clams made

3. Other Services

hedlth-care: number and type of servicesreceived
child-care: number of children, length of care
training: type, duration, and frequency

leadership

organizing methods

hedlth-care

illstraining

other: specify

housing: type and frequency of assstance

legd ad: type and frequency of assstance

Mediating Vaiables

In addition to the impact and participation variables, there are mediating variaoles that affect the
direction and strength of the relationship between participation in microenterprise services and impacts a
the individud levd. These might include, depending on the context: 1) gender of the dient; 2) age and
maritd status of client; 3) number, age, and gender of children of client; 4) economic portfolio and
dependency ratio of household; 5) pattern of intrahousehold decision making and resource dlocation; and
6) gender divison of labor, gender norms of behavior, and gender dlocation of resources. For femde
clients, local norms of fema e behavior — notably, what type of work ispermissible— are dso important.
The firgt three variables (those that reate to the demographic prafile of the client) should be determined in
the opening section of theindividua questionnaire. Thefourth, relating to the portfolio mix and dependency
ratio, should be available fromthe household questionnaire. Thefifth, relating to intrahousehold dynamics,
should be determined, in part, from the gender norms of the community and, in part, from observing the
behavior of theindividua household. Thelast set of mediating variables, thoserdating to local socid norms
regarding gender roles and relationships, should be determined as part of the contextua analyss.
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V. MEASURES AND METHODS
A. M easur es

Empirical variables and measures for the hypotheses stated in the previous section, as well asthe
additiona hypotheses suggested in Appendix |, are set forth in Appendix 1. These are presented as a
guide to test the hypotheses.

B. M ethods

Itisrecommended that impact assessmentsinvolve at least two rounds of data collection: thefirst
round would represent abaseline period, but aso capture some retrogpective information, and the second
round (carried out during the same months to control for seasond variation in subsequent years) would
gather information to enable the researcher to analyze changesin the impact variables.

Moreover, it is recommended that impact assessments include a sample of non-clientsaswell as
clients. Incluson of asample of microentrepreneurs who are digible for microenterprise services but not
participating in the program enablesthe researcher to make astronger claim that the changesin theimpact
variables found among the clientsis plausibly linked to participation in the program.

In regard to measurement approaches, as noted in Appendix 11, it is recommended that the key
impact variables be tested inasurvey (and vaidated in case studies) and theremaining variablesbe tested
in case dudies.

Survey

As noted earlier, a questionnaire for assessing individud level impacts in a survey is presented in
Appendix I11. This should be used as a guide and adapted as needed to fit specific contexts.

Case Studies

In addition to asurvey questionnaire, the case study approach should be used to explore why and
how change occurs. A core set of case studies should be carried out on a sdlect sub-sample of
respondents. These would be conducted to a) illuminate the impact process, including the correlaion of
participation, mediating, and impact variables as well as the pathways of change; b) test counter-factud
reasons (or riva explanations) for changes in key variables; and ¢) investigate complex or unexplained
phenomena.

The case sudies could generate information and insghtson dl threelevels of analysis- household,
enterprise, and individua - but would have particular slience for impact at the individud level. In regard
to changes a theindividud level, the case studies should:

— verify what changes have occurred: eg. verify whether changes in the impact variables
selected for the survey questionnaire have occurred and explore whether changesin other
impact variables have occurred;
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— examine how these changes occurred: e.g. show theinteraction of different factorsand the
pathways of change; and

— explore why these changes occurred: eg. test rival hypotheses and uncover causa
linkages.

Each case study might involve two to three sets of in-depth interviews with the salected client: one
st after round one of the survey, another after round two of the survey, and a possible third set between
the two rounds of survey. If funds are available, the third set is desrable as it would dlow for @) close
monitoring of change during the two-year interva between the survey rounds and b) capturing and
highlighting seasond variaions across a given year. Each st should involve two to three in-depth
interviews over afew days 0 as to reduce fatigue and interruption of norma responsibilities.

The basic methodology used in the case studies would pardle the life history methodology:
whereby the investigator encourages the respondent to tdll hisher life history focusing on key events and
decisions, especidly on the options or condraints faced and the choices made. Unlike the standard life
history, however, the focusin these case studies would be on @) the respondent's work history and b) the
period immediately before and since the respondent became a project client.

In each case study, the following information would be collected: 1) life and work higtory of the
individud respondent (and his’her household); 2) detailson dl activitiesin the household economic portfolio
(asper themode outlined in Chen and Dunn 1996); 3) options, choices, and outcomes during recent criss
events or other key events in the household; and 4) in-depth exploration of individud level impacts.
Appendix 1V setsforth guiddines for collecting information through case studies.

Additiond Modules

In the case of programswhich organize their clients, such as SEWA Bank, it isrecommended that
an additiond module be used to assess the impact of membership in program-sponsored organizations at
boththeindividud and collectiveleves. Also, in the case of programswhich have femae clientsand which
operatein contextswherethe norms of female behavior are quite restrictive, asinthe case of SEWA Bank,
it is recommended that a supplemental module be used to assess whether norms, perceptions, and actions
a thelevd of the community have changed in regard to femae behavior.

C. Concluding Remarks

Intended as a guide to assist practitioners and applied researchers, this paper presents practica
methods and concrete measuresfor assessing theimpact of microenterprise servicesat theindividua leve:
paticularly, the impact on individud women. It presents a conceptua framework, a set of testable
hypotheses, a set of variablesand measuresto test these hypotheses, asurvey questionnaire for measuring
individud variables, and guidelines for conducting individud case sudies. These may need to be adapted
to fit the specific program to be assessed and the context in which it operates. In brief, the intent of the
paper isto assist practitioners and applied researchers  consder the different ways that microenterprise
sarvices may impact on individud clients.
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APPENDIX |

CONSOL IDATED SET OF IMPACT VARIABLES: INDIVIDUAL LEVEL*

l. MATERIAL CHANGE
Participation in microenterprise services leadsto...
A. Resources: increasesin individud -
control over financid assets. eg. loans and savings
control over income: e.g. persond income plus household income
ownership of productive assets. eg. land, animds, equipment
ownership of other property: e.g. house or homestead
B. Basic Needs increase in number of women who -
recelved medical trestment for latest illness or injury
aval of child care (for young mothers only)
receive same quantity and quality of food astheir husband
completed primary, secondary, or tertiary schooling OR areliterate (e.g. can read the newspaper)
C. Earning Capacity: increasein -
number of women in respondent households who are economicaly active
number of women engaged in new or non-traditiona types of work
D. Income: increase in number of women who -

earn higher incomes or wages

4 For the specific findings from various Chen studies, see Appendix V. For the specific findingsfrom various
Schuler and Hashemi studies, see Schuler and Hashemi 1993 and 1995.
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fed more economicaly secure
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Cognitive Change

Knowledge: increase in number of women who are -

literate

numerate

ills: increase in number of women who have been trained in -
managerid skills eg. group or enterprise management

entrepreneuria skills eg. accounting, marketing, market informeation
technica skills eg. poultry rearing, anima husbandry, silk production, etc.
Awareness: incresse in number of women who are aware of -

problems. e.g. problems that women or the poor have in common
options. e.g. to take up non-traditiond types of work or behavior

legd rights. e.g. to property

rights as citizen: e.g. to public services

palitics: eg. knowledge of candidates or incumbents and of  political issues
PERCEPTUAL CHANGE

Sdf-Esteem: increase in number of women who report that they make contributions to their
household and/or community

financid: e.g. contribute to household budget
socid: eg. contribute to welfare of community
Sdf-Confidence:

assrtive: eg. ableto talk directly with outsiders
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confident: e.g. ability to generate and use money or to interact fredy in public spaces and market
places

Vison of Future increase in number of women who are —

less fearful of future: eg. of abandonment by spouse or children, of isolation in old age, of
€CoNOMIC Crises

more hopeful of thefuture: e.g. of being ableto secureincomes or livelihoods, of being ableto cope
with eventudities

Future-Oriented Activities: increase in number of women who are —

engaged in future-oriented activities: e.g. preventive health measures, education of children, savings,
investments

Wd| Podtioned for Future: increase in number of women who are—

able to manage on their own: eg. able to manage their household without the help of mae
intermediaries

Vighility and Respect: increase in number of women who report that they are recognized and
respected —

as person in their own right (other than in family roles): e.g. asincome-earner, as member of local
organization

for ther individua vaue and contribution: e.g. as contributing to household budget or community
welfare

RELATIONAL CHANGE

Decison-Making: increase in number of women who report anenhanced rolein decison-making
regarding —

expenditures. e.g. on food, educeation, hedth care
buying and sdling: raw materias, goods, mgor assets

saving, borrowing, and investing
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production: e.g. what to grow, produce, consume, sdll

time dlocation: eg. sdf + other family members

responses to stress events/crises

Bargaining Power: increase in number of women who report —

increased bargaining power: eg. within household and in economic transactions
reduced domination or harassment by others: eg. spouse, in-laws, children
reduced violence by others. eg. spouse, in-laws, kin, loca dlite, employers
Participation: increase in number of women who participate in —

non-family groups. e.g. locd women's organization

traditiond indtitutions: eg. loca councils (palitical or socid)

group actions. eg. protests (againgt male behavior, locd dlites, police, government officids, price
rises) or demands (for protection, fair prices, proper wages)

politica campaigns eg. campaigning for, running as, or voting for political candidates
Sdf-Reiance: increase in number of women who report —

reduced dependence on intermediation by othersfor accessto: property, resources, markets, and
public indtitutions

increased mobility: eg. in activities outsde the home; in market place

increased interactions with: e.g. outsders, especidly in economic transactions

Organizationa Strength: increase in number of women who are—

members of loca women's organizations

activein ther locd organizations eg. setting agendas, loca group activities (economic, socid, or

political)
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active in leadership roles: e.g. in managing group activities or in voicing demands

using organizationa strength to: interact and bargain with outside world, make demands on "the
system” (legd, banking, government services), resst exploitation or opposition
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APPENDIX 11

RECOMMENDED VARIABLESAND MEASURES: INDIVIDUAL LEVEL

I mpact Related Approach
Control I-1a Approach: Survey + Case Study
(in text)

Measurement:  Ask respondents whether they made the decision
(individually or jointly) on whether to take last |oan or
deposit last savings, how to use the loan or savings, and
what to do with the income/profits from investing the loan.

Time Frame: Since last loan or savings deposit

Ownership I-1b Approach: Survey + Case Study
(in text)

Measurement:  Ask respondents @) which assets they own in own name
and jointly with others and b) whether they acquired these
assets with help of program loan.

Time Frame: At time of interview

Medical Appendix | Approach: Case Study
Treatment I-B

Measurement:  Ask respondents a) whether they received medical
treatment the last time they wereill or injured and b)
whether they received equal treatment as their spouse
would have received.

Time Frame: Last episode of illness or injury

Child Care (for Appendix | Approach: Case Study
young I-B
mothers only) Measurement:  Ask respondents whether they a) take young children
(below school age) to child care center or b) arrange for
child care at home by non-family members. And, if so, who
paysfor the child care

TimeFrame: During last year

Food Appendix 1 Approach: Case Study
I-B

Measurement:  Ask respondents whether they are all otted the same
amount and quality of food as their spouse and children.

Time Frame: During last year
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I mpact Related Approach
Schooling Appendix | Approach: Survey + Case Study
I-B
Measurement:  Ask respondents what was the highest level of schooling
they completed.
Time Frame: At time of interview
Literacy and Appendix | Approach: Case Study
Numeracy I-B
Measurement:  Ask respondents whether they a) can read a newspaper
and b) maintain accounts for their business.
Time Frame: At time of interview
Economicaly Appendix | Approach: Case Study
Active I-C
Measurement:  Ask respondents whether they were economically active
fiveyears ago.
Time Frame: Fiveyears ago
New/Non- Appendix | Approach: Case Study
Traditional I-C
Activities Measurement:  Ask respondents whether they have engaged in new or
non-traditional types of work sincejoining program.
Time Frame: Sincejoining program
Income or Appendix | Approach: Case Study
Wages I-D
Measurement:  Ask respondents whether their individual income, earnings,
or wages have increased since joining program.
Time Frame: At time of interview
Economic Appendix | Approach: Case Study
Security I-D
Measurement:  Ask respondents whether they feel @) their businessis
secure and b) they can cope with a crisis without facing
serious economic difficulties.
Time Frame: At time of interview
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I mpact Related Approach
Training Appendix | Approach: Case Study
11-B

Measurement:  Ask respondents a) whether they have received any skills,
management, or entrepreneurship training and, if so, b)
whether from the program.

Time Frame: Past 10 years

Awareness Appendix | Approach: Case Study
II-C

Measurement:  Ask respondents whether they a) have any problemsin
common with others; b) have any options or solutions to
deal with problems; c) have any rights (under the law or as
acitizen); d) know local political candidates, incumbents, or
issues.

Time Frame: At time of interview

Self-Worth I-2d Approach: Survey + Case Study
(intext)

Measurement:  Ask respondents whether they make any major
contributionsto a) their household and b) their community.

TimeFrame: Past 5 years

Assertiveness 1-2b Approach: Survey + Case Study
(in text)

Measurement:  Ask respondents whether they a) talk with assertiveness
and b) interact freely with their employers, local politicians,
government officials, or community elders.

Time Frame: Past year

Sdf- 1-2b Approach: Survey + Case Study
Confidence (intext)

Measurement:  Ask respondents whether they feel that they a) can manage
on their own or b) take major decisions on their own.

Time Frame: At time of interview

Vision of I-3a,b Approach: Survey + Case Study
Future (in text)

Measurement:  Ask respondents whether they have any a) hopes for or b)
fears of the future.

Time Frame: At time of interview
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I mpact Related Approach
Future I-3c Approach: Survey + Case Study
Orientation (in text)

Measurement:  Ask respondents whether they have taken any actionsto
prepare for the future: e.g. preventive health measures,
education of children, savings and investments.

Time Frame: Last 5years

Ability to [-3d Approach: Survey + Case Study
Cope (in text)

Measurement:  Ask respondent whether they feel that they can a) manage
on own in the future or b) cope with any future eventuality
on their own.

Time Frame: At time of interview

Respect Appendix | Approach: Case Study
-F

Measurement:  Ask respondents whether they feels that they are
recognized and respected asindividualsin their own right:
by family members, by community, by others.

Time Frame: At time of interview

Perceived Appendix | 111- | Approach: Case Study
Worth F

Measurement:  Ask respondents whether they feel that their contributions
to the household (e.g. household budget) and the
community (e.g. making public demands on behalf of the
community) are recognized and valued.

Time Frame: Past year

Decision- I-2c Approach: Survey + Case Study
Making (intext)

Measurement:  Ask respondents who made decisions about recent
purchases and investments.

Time Frame: Past year

Harassment + Appendix | Approach: Case Study
Violence IV-B

Measurement:  Ask respondents whether they face more or less a)
harassment when going out to work or b) violence (at work
or at home) since joining the program.

Time Frame: Sincejoining program
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I mpact Related Approach
Bargaining Appendix | Approach: Case Study
Power IV-B

Measurement:  Ask respondents whether they have more or less
bargaining power a) within household and b) in economic
transactions since joining program.

Time Frame: Sincejoining program

Participation: Appendix | Approach: Case Study
Institutions IV-C

Measurement:  Pre-survey development of context-specific community and
public institutions, including: local program-organized
groups, traditional social institutions, local councils. Ask
respondents whether they a) are members of or b)
participate in the deliberations of these public institutions.

Time Frame: At time of interview

Participation: AIMSI-2d Approach: Survey + Case Study
Public Sphere

Measurement:  Ask respondents whether they have made any public
demands or protests, either individually or in agroup.

TimeFrame: Past 10 years

Participation: Appendix | Approach: Case Study
Politics IV-C

Measurement:  Ask respondents whether have a) voted for; b) campaigned
for; or ¢) run asapolitica candidate.

Time Frame: Past 10 years

Independence [-3d Approach: Survey + Case Study
(in text)

Measurement:  Ask respondents whether they can access and negotiatein
capital, labor, and product markets on their own without
help from others.

Time Frame: Past 5 years

Mobility 1-2b Approach: Survey + Case Study
(in text)

Measurement:  Pre-survey development of context-specific geographical
areas and markets. Ask respondents a) which areas they
have gone to on their own and b) which markets have made
direct transactionsin on their own.

Time Frame: Past 5 years
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I mpact

Related

Approach

Loca
Organization

Appendix |
IV-E

Approach:

Measurement:

Time Frame:

Case Study

Ask respondents whether they a) belong to local program-
organized group; and, if so, b) whether they are activein
local organization (e.g. attend meetings regularly) and/or
play leadership role in organization; and c) whether their
local organization hasinteracted with the wider
environment (making demands or staging protests).

At time of interview
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APPENDIX 111

SURVEY QUESTIONNAIRE: INDIVIDUAL VARIABLES

LOCATION OF HOUSEHOLD: HOUSEHOLD ID NUMBER:
ADDRESS: INTERVIEW DATE:
START TIME:
FINISH TIME:
NAME OF RESPONDENT: NAME OF INTERVIEWER:

OCCUPATION OF RESPONDENT:

COMMUNITY/CASTE OF HOUSEHOLD:

STATUS OF RESPONDENT:
GENDER
AGE
MARITAL STATUS

NUMBER, GENDER, AND AGE OF CHILDREN
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CONTROL AND OWNERSHIP

A.CONTROL (FOR CLIENTSONLY)

ASK CLIENTSWHO TOOK THE DECISION: SELF, SPOUSE, SELF + SPOUSE, OTHER, SELF
+ OTHER

TO TAKE THE LAST LOAN

HOW TO USE LOAN: for example, how much raw materid to buy, who works on enterprise,
who decides where to sell and at what price

WHAT TO DO WITH INCOME/PROFITS

B. OWNERSHIP

ASK WHICH ASSETS RESPONDENT OWNS IN HER/HIS OWN NAME. ASK WHETHER
SHE/HE OWNS THEM INDIVIDUALLY OR JOINTLY WITH SPOUSE.

TYPE OF ASSET TYPE OF OWNERSHIP
JOINT INDIVIDUAL

FOR CLIENTSONLY:

ASK WHETHER CLIENT ACQUIRED THESE ASSETS AFTER JOINING PROGRAM.

IF SO, ASK WHETHER CLIENT ACQUIRED THESE ASSETS WITH THE HELP OF A
PROGRAM LOAN.

ASK WHETHER PROGRAM HELPED HER/HIM ACQUIRE THESE ASSETS OR HAVE THESE
ASSETS REGISTERED IN HER/HISNAME.
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SELF-ESTEEM AND SEL F-CONFIDENCE

A. SELF-ESTEEM

ASK WHAT CONTRIBUTIONS RESPONDENT MAKES TO HER/HIS HOUSEHOLD

CODES:
1 = adleto feed family
2 = able to educate children
3 = workslonger and harder than others
4 = contributes large share of income
5 =takesmgor decisonsin household
5 = other: specify

ASK WHAT CONTRIBUTIONS RESPONDENT MAKES TO HER/HIS COMMUNITY

CODES:
1 = helps neighbors
2 =resolvesloca conflicts
3 = takes up demands on behdf of community
4 = protests againgt actions which badly affects community (by community members,
police, government officias)
5 = plays leadership role in community
6 = other: specify

ASK WHETHER WOMEN SHOULD HAVE RIGHTS EQUAL TO MEN

CODES:
1 =right to property
2 =right to equa wages
3 =right to equd food as husband
4 =right to equa medicd care as husband
5 =right to vote
6 = other: specify

IF YES, FOR FEMALE RESPONDENTS ONLY
ASK WHETHER FEMALE RESPONDENT FEELS SHE IS EQUAL WITH

CODES:
1 = mother-in-law
2 = ddesinlawv
3 = husbhand
4 = brother
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5 = other male rdatives
6 = community leaders

B. SELF-CONFIDENCE

ASK WHO SHE/HE INTERACTS FREELY WITH:

CODES:
1 = with own family members
2 = with husband's family
3 = with neighbors
4 = with persond friends outsde family circle
5 =with locd community |eaders
6 = people in marketplace

ASK WHETHER SHE/HE HAS EVER TALKED DIRECTLY WITH THE FOLLOWING:

CODES:
1 = employer or trader
2=police
3=municdpd offidds
4 = other government officids
5 = community council

IFYES, ASK WHETHER SHE/HE TALKED WITH CONFIDENCE AND ASSERTIVENESSWITH
THE FOLLOWING:

CODES:
1 = employer or trader
2=police
3=munidpd offidds
4 = other government officids
5 = community elders

ASK WHETHER SHE/HE FEELS CONFIDENT THAT SHE/HE CAN MANAGE THE
FOLLOWING ON THEIR OWN:

CODES:
1 = daily needs of household
2 = own business
3 = husband's business
4 = marriages of children
5 = other: specify
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MOBILITY AND DECISION-MAKING

A. MOBILITY

ASK WHETHER RESPONDENT HAS EVER GONE ON HER/HISOWN TO THE FOLLOWING
PLACES:

CODES:
1 =to place of work outside area of residence
1 = government office
2 = hogpital/clinic/doctor
3 =police station
4 = everywherein city
5 = outgde city: to natal home
6 = outsde city: other than nata home
7 = outsde state
8 = outside country

ASK WHETHER RESPONDENT HAS EVER NEGOTIATED DIRECTLY IN FOLLOWING
MARKETS:

CODES:
1 = wholesale markets
2 = retall markets
3 =financid markets
4 = |abor markets

Note: Develop context-specific names for areas plus marketsin pre-survey.

B. DECISION-MAKING

ASK RESPONDENT WHO TOOK THE DECISION TO PURCHASE THE FOLLOWING ITEMS
THE LAST TIME THEY WERE PURCHASED

SELF SPOUSE JOINT OTHER JOINT
DAILY GROCERIES
CHILDREN'S CLOTHING

SELFSCLOTHING
POTS & PANS
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ASK RESPONDENT WHO TOOK DECISION TO MAKE LARGE EXPENDITURES THE LAST
TIME THEY WERE MADE:

SELF SPOUSE JOINT OTHER JOINT
REPAIR HOUSE
LEASE LAND

PURCHASE LAND
PURCHASE EQUIPMENT
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PARTICIPATION

ASK WHETHERRESPONDENT HASEVERPARTICIPATED IN THEDELIBERATIONSOF THE
FOLLOWING TYPES OF INSTITUTIONS (DEVELOP CONTEXT-SPECIFIC LIST):

CODES:
1 =locd community councils
2 =locd dected councils
3 =locd judicid councils
4 =locd program-organized groups
4 = other (specific)

ASK WHETHER RESPONDENT HASEVER MADE ANY PUBLIC DEMANDSOR MADE ANY
PROTESTS, EITHER INDIVIDUALLY ORIN A GROUP:

INDIVIDUAL  GROUP
A. DEMANDS

for work

for minimum wages

for worker benefits

for ID cards

for right prices for products
for place to work or to sl
for licenseto

for water taps

for drainage or latrines

for garbage disposa

for eectricity

for policy protection from a drunken husband

other: specify

B. PROTESTS

againg amean begting wife
agang aman abandoning

or divorcing hiswife
agang pricerise
agang behavior of local community
agang police actions
againg government officias actions
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HOPES, FEARS, AND ACTIONS FOR FUTURE

A. HOPES

ASK RESPONDENT WHAT HOPES OR DREAMS SHE/HE HAS FOR FUTURE

CODES:
1 = ability to earn alivelihood
2 = better house
3 =good family relaionships
4 = good family/husband for her daughter
5 = good family/wife for her son
6 = good job or other ambitions for son
7 = good job or other ambitions for daughter
8 = grandsons
9 = other: specify

B. FEARS
ASK RESPONDENT WHAT FEARS SHE/HE HAS ABOUT THE FUTURE

CODES:
1 = high prices
2 = relationship with daughter-in-law or son-in-law
3 = old age security
4 =jsolation
5 = economic insecurity
6 = other: specify

C. EUTURE-ORIENTED ACTIVITIES

ASK RESPONDENT WHAT SHE/HE ISDOING TO HELP ACHIEVE HER/HIS DREAMS

CODES:
1 = preventive hedth measures
2 = education of children
3 = economic investments
4 = expanson of busness
5 = diversfication of enterprises
6 = savings
7 = other: specify

ASK WHAT RESPONDENT IS DOING FOR HER/HIS SON/S



ASK WHAT RESPONDENT IS DOING FOR HER/HIS DAUGHTER/S
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ABILITY TO FACE FUTURE

ASK RESPONDENT WHETHER SHE/HE CAN ACCESSAND/OR NEGOTIATEDIRECTLY IN
FOLLOWING MARKETSWITHOUT ASSISTANCE FROM OTHERS:

CODES:
1 = capitd markets
2 = |labor markets
3 = goods markets

IF YES, WHY?

IF NOT, WHY NOT?

Note: Develop context-specific list of these marketsin pre-survey.

ASK RESPONDENT WHETHER SHE/HE CAN MANAGE ENTERPRISE ON HER/HIS OWN
IFYES, WHY?
IF NOT, WHY NOT?

ASK RESPONDENT WHETHER SHE/HE CAN MANAGE HOUSEHOLD ON HER/HIS OWN
IFYES, WHY?
IF NOT, WHY NOT?

ASK RESPONDENT WHETHER SHE/HE FEELS IN A GOOD POSITION TO FACE THE
FUTURE

IF YES, WHY?

IF NOT, WHY NOT?
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APPENDIX IV

CASE STUDY GUIDELINES: INDIVIDUAL VARIABLES

A. LIFE AND WORK HISTORY

Prompt respondent to narrate life and work history, focusing on key events and decisons. eg.
marriage, resdence, entering work force, migration, investing in productive assets, joining microenterprise
program, etc. Prepare achronology of key events and decisonsto usein prompting the respondent and
recording information. For each key event and decision, probe what the constraints and options were and
how decisions were reached.

B. HOUSEHOLD ECONOMIC PORTFOLIO

Ask respondent to describe the household economic portfolio, using the conceptual model
developed by Chen and Dunn (1996) as a guide to prompting the respondent and recording information.
The key components of the conceptual model to be used in promoting the respondent are: household
resources (human, physica, financid, and socid), household activities (consumption, production, and
investment), and the circular flows between them. Ask respondent to explain how various resources and
activities, both individua and joint, within the household economic portfolio interact and influence each
other.

C. CRISSEVENTS

Ask respondent to describe in detail a) the congtraints and options faced and b) the decisions or
responses taken during recent crisis events.  Prompt respondent to describe the financia and other
consequences of theseresponses. The, ask respondent in what way's the microenterprise program affected
the congtraints, options, decisions, and responses.

D. PROGRAM IMPACT

AsK respondent to, first, describe what program inputs shefhe has availed of (refer to Program
Input Form below). Second, without prompting, ask the respondent to tell you what impact the program
has had on her/him. Record what the respondent says in her/his own words and check off the types of
impacts mentioned (refer to the Program Impact Form below). Third, using the completed survey
questionnaire, indirectly vaidate the typesof changesrecorded inthe questionnaire. And, findly, using the
comprehensive set of impact variables (refer to Program Impact Prompting List below) asaprompting list
to probe for any other types of changes that have occurred.
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PROGRAM INPUT FORM

|. TYPE OF MEMBER

TYPE OF MEMBER YES/NO SINCE WHEN? COMMENTS
Generd Member

Leader

Other Categories.

I1. EINANCIAL SERVICES

A. LOANS: review information provided in Household Questionnaire
B. SAVINGS: ask what types of savings (if any) she has in the program
TYPE AMOUNT YEAR STARTED

C. OTHER: ask whether respondent has any other type of financia service, eg. aninsurancepolicy, from
the program

TYPE BENEHFTS YEAR STARTED

I11. OTHER SERVICES

TYPE FREQUENCY COMMENTS
A. Hedth Care

B. Child Care (if client has no young children, code as NA = 99)
C. Training

leadership

organizing methods

hedlth care
illstraining

other: specify
D. Housng

E. Legd Aid
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F. Other: specify
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PROGRAM IMPACT FORM

ASK WHAT DIFFERENCE PROGRAM - BEING A MEMBER OF PROGRAM - HASMADE ON
HER/HISLIFE? ASK RESPONDENT TO DESCRIBE THE DIFFERENCES AND CHANGESIN
HER/HISLIFE. NOTE DOWN WHAT RESPONDENT SAYSIN HER/HIS OWN WORDS.

ON THE FOLLOWING LIST, CHECK ANY OF THE CHANGES SHE/HE DESCRIBES. ADD
ANY CHANGES THAT ARE NOT ON THISLIST.

1 = able to enter new type of employment
2 = able to expand or improve business
3 = income has increased

4 = assets have increased

5 = housing has improved

6 = better hedlth care

7 = better child care

8 = ableto repay old debts

9 = able to redeem mortgaged assets
10 = able to educate children

11 = increased economic security

12 = reduced beatings by husband

13 = increased confidence to speak out
14 = new sKkills and knowledge

15 = other: specify
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PROGRAM IMPACT: PROMPTING LIST

. MATERIAL CHANGE
A. Resources. increased access to, control over, and ownership of assets and income;

B. Basic Needs: increased or improved hedth care, child care, nutrition, education plus housing, water
supply, sanitation, and energy source;

C. Eaning Capacity: increased employment opportunities plus ability to take advantage of these
opportunities, and

D. Income: increased income and income security.

[1. COGNITIVE CHANGE

A. Knowledge: increased knowledge;

B. Skills improved skills, and

C. Awareness. increased awareness of wider environment.

[11. PERCEPTUAL CHANGE

A. Sdf-Esteem: enhanced perception of own individudity, interest, and vaue;

B. Sdf-Confidence: enhanced perception of own ability and capacities.

C. Vison of Future: increased ahility to think ahead and plan for the future; and

D. Vighility and Respect: increased recognition and respect for individud's vaue and contribution.
V. RELATIONAL CHANGE

A. Decison-Making: increased role in decison-making within the household and community;
B. Bargaining power: increased bargaining power;

C. Participation: increased participation in non-family groups, in loca inditutions, in loca government, in
politica process, and

D. Sdf-Reliance: reduced dependence on intermediation by othersfor accessto resources, markets, public
inditutions plus increased mobility and ability to act independently.
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APPENDIX V

IMPACT AT THE INDIVIDUAL LEVEL: FINDINGS FROM BANGLADESH

Based on severa studies which involved interviews with the staff and membership of the
Bangladesh Rurd Advancement Committee (BRAC), Marty Chenfound thefollowing formsof impact a
theindividud leve:

. MATERIAL

increased income, earnings, and wages

increased savings

increased control over savings, loans, and income

increased control over or ownership of assets (physical and financid)

1. COGNITIVE

increased ability to diagnose the local socio-political environment

increased knowledge of vating rights and legd rights

increased awareness of gtatus, rights, and exploitation
[1l. PERCEPTUAL

increased sdf-confidence

increased self-respect from being able to sign one's name, being a member of a group, being a
group leader

V. RELATIONAL
Within Family -
reduced wife-besting
reduced desertion and divorce

decreased incidence of husband taking second wife
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Within Village -

wesker hold of patron (money lender or landlord) over individua

reduced dependence on palitical or economic patrons, factiond leaders, or locd ditefor:
loans a high interest rates
employment a low wages
decison making
conflict resolution
advice

reduced participation in factiond politics

reduced exploitation or corruption by palitical or economic patrons, factiona leaders, or locdl dite
in

land transactions - e.g. sharecropping contracts
financid transactions - eg. money lending contracts
labor transactions - e.g. wage rates, sexual exploitation
legd transactions - e.g. fewer cases of putting thumb print on blank paper or on fase
documents

reduced incidence of arbitrary arrests and fase cases

increased mobility without harassment

increased participation in the public sphere

increased participation in locd judicias

increased ingtances of locd justice

increased respect from and perceived worth by locd dites

increased invitations by ditesto religious or socid functions

increased instances of bargaining for higher wages and increased bargaining power

increased ability to diagnose and resst divisive (divide-and-rule) tactics of locd dlite



Within Public Sector -
more cases of effective demand for government goods and services, including:
medical services
drinking water facilities
fair price commodities
food-for-work opportunities and payments
irrigation fadilities
public land and fishing areas
veterinary services
agriculturd extenson
Within Political System -
reduced cases of being influenced or bought out or manipulated by loca €lites asto how to vote
increased respect and power as "voter” (or as "vote bank™ when women are organized)

number of successful candidates in locd dections

increased representation and influence in locdly-€lected bodies
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